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Project Description:  
Trade mark law is concerned to protect a bussiness’s brand and IP for goodwill of the 
business to prevent consumer confusion. The project seeks to provide a systematic 
analysis of the scope of protection for colour marks in India and the UK, and inform 
the debate on how intellectual property law and procedure can be reformed to better 
serve the needs of trade mark proprietors and consumers. Despite the fact that colour 
constitutes a key part of the Indian consciousness, the circumstances under which a 
colour can become an independently registered trade mark are not entirely clear. The 
findings of this joined project may be taken forward by government in the formulation 
of legislation and policy relating to trade mark law reform. They will also be of interest 
to industry stakeholders and policy makers, legal practitioners and their clients, trade 
mark registry examiners and those who adjudicate on trade mark disputes, including 
the judiciary. 
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